CGet‘

Email Marketing.

Email Marketing
and Social Media
Integration Report



(:éet

=
Response

Email Marketing.Solved.

Email Marketing and Social Media Integration Report

Introduction

GetResponse lets you integrate email marketing with social media to
get the most out of the online buzz. We offer Twitter integration that

lets you link email marketing campaigns to your Twitter account and

tweet campaigns across the Internet. We also let readers share your
messages and expand your audience by including links to popular

social sites. But how are SMB marketers using these capabilities?

When you join the conversation via these popular social media sites,
your subscribers can help you spread your messages to other social

sites, deepening engagement — and building your subscriber list.

The GetResponse Team performed this study to understand how
SMB marketers are using social media and what kind of results they
are achieving. To find out what we discovered, please acquaint

yourself with our report.
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Survey Findings & Analysis

How many SMB email marketers integrate newsletters
with social media?

We decided to track how many of our GetResponse customers
include sharing links to social networks in their emails, and how many
of them link to their messages from their Twitter accounts. Twitter
integration appeared to be very popular. Almost 19% of GetResponse
customers used the Twitter integration feature at least once. Only

13.5% of GetResponse users included social sharing options in their

emails.
The percentage of GetResponse users who
integrated emails with social media
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How many unique emails are integrated with social
media per month per user?

Once an email marketer decides to integrate email with social media,
how often does he/she use the social sharing features? To capture
this data, we divided the number of unique emails that included a

social sharing option by the number of email marketers who chose
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this social email option. We then applied the same rule for calculating

the average number of emails integrated with Twitter.

The results showed that GetResponse customers link an average of 8
messages a month to their Twitter accounts, but only send 3.5

messages a month with social sharing options.

The average number of unique messages
integrated with social media per month per user
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Does the number of social sharing emails sent per user
per month vary depending on the social network
chosen?

The surprisingly low frequency of social sharing usage led us to
examine another factor. As you know, GetResponse customers can
insert up to 5 social media icons in a message to encourage
recipients to share newsletters, etc. To answer the question above,
we divided the number of unique emails that included a specific social
sharing icon, by the number of email marketers who chose to include

this specific icon.
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The number of emails including links to a
specific social network sent per user per month.

5.77

LinkedIn Twitter MySpace Facebook Digg

Surprisingly, the email marketers that chose to include the LinkedIn
icon also sent messages with social sharing options the most,
averaging almost 6 per month. Messages with Twitter came in as the

next most frequently sent social sharing option.

Which social networks were included the most in the
email marketing messages?

To answer this question, we tracked the number of specific social
network options included in unique emails and divided it by the total
number of unique emails that included any of the social network

options.

Twitter and Facebook were by far the most frequently included links
in social emails sent via GetResponse. Almost 7 of every 10 social
emails included the Twitter icon, and more than 6 of every 10 social
emails included links to Facebook. MySpace and LinkedIn were the
next most frequently included links. Digg came in at last place with

only 1 of every 100 social emails.
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Percentage of unique emails with links to
a specific social network.

Twitter 7.23%

Facebook .73%
MySpace

LinkedIn

Digg 1.06%
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Which social networks were chosen most often by
email marketers?

We previously calculated the number of social emails that included
links to a particular social network. But are the social network links
most frequently included in the social emails tracked also the most
often chosen by an individual customer? We captured the number of
GetResponse customers who included specific social network options
in unique emails and divided it by the total number of customers that

included any social network options.

Among our SMB email marketers, Facebook was chosen the most

often — almost 74% included this social network at least once in their
newsletters and campaigns. Only half of marketers included Twitter.
The network chosen least often was Digg — with only 1.30% of email

marketers including it in their messages.
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Percentage of email marketers who included
sharing links to a specific network

Facebook 73.89%
Twitter

MySpace

LinkedIn

Digg 1.30%
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How many social network links were included in each
email message?

We counted the total number of social sharing links in each email

message, whether as a text link or an icon:

e Average number of social network icons included in messages:
1.65, with

e 60% of social emails linked to 1 network

e 26% of social emails linked to 2 networks

e 8% linked to 3 networks

e 6% linked to 4 or 5 networks
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Number of social media links used - by percentage
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Do social emails improve Click-Through Rates?

We compared the CTR of messages that included links to social
networks to messages that did not include a sharing option. The
result? If you let your readers share your messages on their social

pages, they’ll generate on average 30% higher CTR!

Does the CTR differ between email messages that
include and not include links to social media?
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We also were interested in finding out if the number of social media
icons included in the message positively or negatively affected the
average CTR. The results showed that messages with only one icon
returned an average 8.70% CTR, while messages with 3 or more
social sharing icons generated over 28% higher CTR than messages
with one icon, and 55% higher CTR than messages with no social

sharing icons!

CTR according to the number of social media
links included in the message

3 icons and more

2 icons

1 icon

do not include sharing option 7.20%

0% 2% 4% 6% 8% 10%  12%

Additionally, the CTR for messages shared on specific social
networks varied as well. Most interesting, emails shared on Twitter
reached CTRs of 10.20% - over 40% higher than messages not

linked to any social media!
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Click-Through Rate for messages shared
on specific social networks

Twitter
Facebook
Myspace
Linkedin

Digg

10.20%
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Survey Methodology

The GetResponse “Email Marketing and Social Media Integration
Report” was conducted from March 23 to May 12, 2010. The study
examined almost 500,000,000 messages sent by 19,149

GetResponse users.
About GetResponse

GetResponse is an easy-to-use email marketing platform designed to
increase email marketing ROI faster than any other medium for
SOHO and SMB marketers. It is the first SOHO/SMB email marketing
solution to offer audio and video recording, storage and delivery,
Twitter integration, and an iPhone® application. The solution includes
email analytics, unlimited follow-up messages, 300+ HTML
templates, online surveys, and professional-level training and
support. Launched in 1998, GetResponse has grown to over 140,000
active users from 172 countries, delivering 5 billion permission-based

emails per year.
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